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HEALTHCARE is one of the fastest

growing sectors in the Middle East, and
the Arab Health 2018 conference in Dubai
once again showed the scale of healthcare
business interest in the region. This is an
exciting time of growth, but businesses
are also facing challenges.
To provide a greater understanding of
business sentiment, leading strategic
communications consultancy Hanover
conducted a survey of businesses at the
conference to gauge confidence in the
region in 2018, and the key drivers and
barriers to growth.
BUSINESS CONFIDENCE
We asked businesses how
confident they were that they
would grow in the region this
year.

90% of respondents were
either very positive or positive
of growth. Impressively, one
third described themselves as
very positive.
Only 2% described
themselves as negative –
meaning that they expected
revenues to fall in 2018. No
businesses described themselves
as very negative.
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BARRIERS TO GROWTH
We asked respondents to name
the major barriers to growth
faced by their business in the
region. The chart shows by
percentage the number of
times a response was chosen.
Companies responding to the
survey could choose more than
one barrier.

Government policies are also
noted as a significant barrier.
This is interesting as
government policies to expand
access to healthcare are also
noted later as one of the
greatest drivers of growth. It
may be that individual
cvompanies find challenges
with specific policies related to
Two barriers stood out clearly
their products or sectors, despite
above the rest. Greatest is
the overall directions being posiregional geo-politics, with
tive. For example, a number of
companies seeking greater
barriers noted by companies in
stability to be able to plan over
the ‘other’ category include
the long term. Second is the very registration of products and
competitive marketplace, with
other regulatory issues.
an increasing number of
companies active in the region.
The changing oil price and its
impact on levels of health spend
is also a factor for business.
Fifth in the list was the payer
focus on cost and value.
Speaking to Hanover, companies
noted that this agenda has
increased in importance with
the greater coverage of
insurance companies in the
region.
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BARRIERS TO GROWTH
We asked respondents to name
the major growth drivers faced
by their business in the region.
The chart shows by percentage
the number of times a response
was chosen. Companies
responding to the survey could
choose more than one growth
driver.
Five growth drivers stand out
in the Middle East market from
this survey. Greatest is the
openness to technology and
innovation. The consumer
population is more open to
technology than some other
markets, and the rapid
development of new
healthcare infrastructure in
the region allows for the latest
innovations to be baked into the
design of patient care pathways.
This is a positive for business
in comparison to more mature
healthcare markets where
established infrasture and
practices can sometimes be a
significant barrier to the
adoption of new innovation.

The next three growth
drivers fit together
thematically – rapid market
growth, increasing
government and private
healthcare spend, and
government policies to expand
access to healthcare. These are
providing great opportunies
for businesses, and the patients
who will benefit from greater
healthcare, and are clearly part
of the reason for the very
positive business confidence
in the region. Allied to this, the
growth in the number of
hospitals and healthcare
infrastructure is also noted as
a driver further down in the
survey.
The fifth major growth driver
is increased consumer interest
in health and wellbeing. This is
important to consumer health
businesses as well as those in
operating in more clinical
environments. Maintaining
healthy lifestyles, early
diagnosis, and the effective
management of long term
non-communicable disease
like diabetes, are all significant
factors in enabling successful
health systems, and healthy,
productive societies. An engaged
population will enable higher
product and service usage, as
well as better health outcomes
for themselves.

4

BARRIERS
ABOUT
HANOVER
TO GROWTH
HEALTH MIDDLE EAST
Hanover Health is one of the world’s leading healthcare
communications agencies. We are the current Sabre EMEA Health
Consultancy of the Year.
Our winning team of communications, policy, public affairs and
market access experts deliver campaigns that inspire audiences
and deliver transformational results. We are coming to the Middle
East in 2018.
We work for a broad mix of healthcare clients, including
pharmaceutical and medical technology companies, healthcare
service providers, charities and healthcare professional and
government bodies.
Hanover Health is part of the Hanover Group based in Abu Dhabi,
Dubai, London, Brussels and Dublin.
Please get in touch to find out how we could help your business
to grow.

SABRE AWARDS WINNER 2017
EMEA Healthcare Agency of the Year

METHODOLOGY
Hanover conducted a survey of 65 regional and international healthcare
companies at Arab Health 2018. The data collected was anonymized.
Against questions 2 and 3, respondents were able to select as many or
few challenges and opportunities as desired from a list of suggested
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explanations, as well as give other options.
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